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DIGITAL EXPERIENCE

How to create a positive and memorable
brand experience for your customers?

Modern consumers are
embracing digital and mobile
channels. So, it has become
imperative  for brands to
establish their online presence
as an easier and more effective
method to garner more
customer attention. Earlier,
brands used to rely heavily on

awareness of their products
and services. But in the
digital age, several brands
are born solely online or as
an app. Understanding the
importance of branding is
just the first step. Building and
marketing the brand is the
next crucial step. And even

techniques such as brand
marketing and advertising for

though it's one of the

Customers buy experiences - not products. Today’s digital customers expect highly

personalized, seamless experiences wherever and whenever they want.

most challenging aspects of modern
businesses, many small companies are
slowly paving their way to success.
Consumers today expect a lot from the
brands they buy from and show loyalty
towards. They expect brands to understand
them perfectly and want personalized
experiences and brand experiences that
are tailored to their every requirement.

What is the real value of being a digital brand
today?

Digital brands have the data to serve up
relevant content and experiences in a
personalized manner, essentially wrapping
around a person and his/her environment at
the perfect point of fime. Companies that
decide to enhance customer experience on
a digital platform has higher chances of
creating a lasting impression in the minds of
the customers.



Here are 5 ways in which brands can build a
strong digital strategy:

LATEST INSIGHTS

Customers are willing to build
long-lasting relationships with brands that provide
excellent customer service. Though the company’s
website and mobile app are available to customers
around the clock, they don't always meet customer
needs effectively. It is vital for companies to maintain
24/7 call centers and online chat support and train the
service teams well. Their interactions with customers
speak directly to your value proposition — and can DEVELOPING A SUCCESSFUL
make or break your brand image. MARKETING STRATEGY IN A

When leadership DIGITAL WORLD

embraces openness and fransparency, company
culture, employee engagement, customer loyalty and
productivity will all improve. Making your digital
presence transparent to customers requires honest and
full disclosure. Products should perform as they are
advertised online, and the pricing, fees, and warranties
should be well explained. Business transparency is
fundamental to building consumer trust.

Most customers who regularly
shop, prefer convenience. In foday's world,
convenience has a direct impact on the usage since
most customers seek out experiences that are
convenient rather than complex. A classic example of
such websites is that of Amazon, who have perfected
the art of simplicity.

Today, customers
expect immediate service, especially for the channels
of their choice. Added to that, customers expect the
sc1mbeI fur]lchgnqhhes ocros.s sll.chonn(.als. ThIS polses a BRAND STRATEGY
pro .em or businesses as tight ||f1’regro’r|on is not a wqys ENGAGEMENT FOR A PERSONAL
possible across channels. Doing so would require
. . . . . GROOMING KIT
investments in API-driven enterprise architecture.

MANUFACTURER

Personalization
holds the key to a successful online business. To tailor
digital interactions, companies must first understand
their customers better and what they are trying to
achieve. Since this requires data, analyzing and mining
data canreveal priceless insights. Rather than using the

data to sell to customers, business should leverage the _

insights gained to predict their needs and wanfs.
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Infiniti Research is a leading provider of actionable market intelligence and advisory solutions that help global organizations
in entering, competing, and capturing maximum market potential. Our experienced market researchers follow highly tailored
and proven methodologies to support clients with succinct answers for business decisions in areas including Market
Opportunity Assessment, Emerging Market Planning, Benchmarking, Value-Channel Analysis and Customer Segmentation.

With a team of 500 researchers spread across four continents we are able to understand diversity in local behavior and
business environment, overcome language complexities, proactively identify complex multi-level regulatory issues, and obtain
high-quality information on private companies. By using Infiniti as your research partner, you can supplement and augment
your infernal resources on a flexible basis, increase the productivity of your feam, and simultaneously cut costs.

Our researchers have extensive experience in deep dive custom research and consulting assignments for over 100 Fortune
500 companies and numerous small and medium-sized companies across several industry verticals.
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