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Ab o u t  I n f i N I T I  

I n f i n i t i  Research  i s  a  l ead ing
p rov ide r  o f  ac t i onab le  marke t
i n te l l i gence  and  adv i so ry
so lu t i ons  tha t  he lp  g loba l
o rgan iza t i ons  i n  en te r ing ,
compe t ing ,  and  cap tu r ing
max imum marke t  po ten t i a l .  Our
exper ienced  marke t
researchers  fo l l ow  h igh l y
ta i l o red  and  p roven
methodo log ies  to  suppor t
c l i en ts  w i th  succ inc t  answers
fo r  bus iness  dec i s ions  i n  a reas
inc lud ing  Marke t  Oppor tun i t y
Assessmen t ,  Emerg ing  Marke t
P lann ing ,  Benchmark ing ,
Va lue -Channe l  Ana lys i s  and
Cus tomer  Segmenta t i on .   
 
W i th  a  team o f  500  researchers
sp read  ac ross  fou r  con t inen ts ,
we  can  unders tand  d i ve rs i t y  i n
loca l  behav io r  and  bus iness
env i ronmen t ,  ove rcome
language  comp lex i t i es ,
p roac t i ve l y  i den t i f y  comp lex
mu l t i - l eve l  regu la to ry  i ssues ,
and  ob ta in  h igh -qua l i t y
i n fo rma t ion  on  p r i va te
compan ies .  By  us ing  In f i n i t i  as
your  research  pa r tne r ,  you  can
supp lemen t  and  augmen t  you r
in te rna l  resources  on  a  f l ex ib le
bas is ,  i nc rease  the  p roduc t i v i t y
o f  you r  team,  and
s imu l taneous ly  cu t  cos ts .   
 
Our  researchers  have
ex tens i ve  exper ience  in  deep
d ive  cus tom research  and
consu l t i ng  ass ignmen ts  fo r
ove r  100  Fo r tune  500
compan ies  and  numerous  sma l l
and  med ium-s i zed  compan ies
ac ross  seve ra l  i ndus t r y
ve r t i ca l s .  
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B u s i n e s s  o b j e c t i v e s  d e t e r m i n e

s o c i a l  m e d i a  o b j e c t i v e s  

To  unders tand  wha t  one  wan ts  to  ach ieve
w i th  soc ia l  med ia ,  one  mus t  f i r s t  unders tand
the  w ide r  ob jec t i ves  o f  t he  o rgan iza t i on  o r
i t s  ve ry  reason  fo r  ex i s tence .  I n  o the r
words ,  soc ia l  med ia  i s  a  too l  f o r  p romot ing
w ide r  o rgan iza t i ona l  ob jec t i ves .   
 
W i thou t  unders tand ing  the  b igge r  p i c tu re ,
the  ques t ion  o f  wha t  ro le  soc ia l  med ia  i s
expec ted  to  p lay  i n  i t  w i l l  be  l e f t
unanswered ,  o r  a t  bes t ,  t he  answer  w i l l  be
vague .   
 
To under l ine  the  po in t :  When  an
organ iza t i on  cons ide rs  how to  bene f i t  f r om
soc ia l  med ia ,  t he  bas i c  s ta r t i ng  po in t  shou ld
a lways  be  know ing  the  key  bus iness
ob jec t i ves  o f  t he  who le  o rgan iza t i on .  I n
o the r  words ,  t hey  shou ld  no t  twee t  j us t  f o r
the  sake  o f  twee t ing  o r  accumu la te
Facebook  fans  and  cons ide r  the  “ j ob  done”
o r  pa t  t hemse lves  on  the  back .  Bo th
twee t ing  and  acqu i r i ng  more  reach  fo r  t he
company  by  way  o f  more  fans  o r  f o l l owers
may  ve ry  we l l  be  bene f i c ia l  f o r  t he  company .
However ,  be fo re  th ink ing  tha t  i t  i s  now the
con ten t  superhe ro  and  i s  do ing  g rea t  i n
soc ia l  med ia ,  t he  company  shou ld  s top  and
ask  i t se l f  a  coup le  o f  ques t i ons :   

How does what we do in social media benefit the
whole organization?

 
How are our social media objectives aligned with
the key business objectives of the company? 
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W h a t  c a n  d i f f e r e n t  

o r g a n iza t i o n a l  f u n c t i o n s  h o p e  

t o  g e t  o u t  o f  s o c i a l  m e d i a?

An o rgan iza t i on  can  f i nd  soc ia l
med ia  use fu l  i f  i t  dec ides  to  t rans fe r
a  pa r t  o f  i t s  cus tomer  se rv i ce
func t i on  to  Tw i t te r  o r  Facebook .
Wi th  sho r te r  response  t imes ,  t he
hope  i s  tha t  t h i s  wou ld  boos t
cus tomer  sa t i s fac t i on .   
 
By  examin ing  soc ia l  med ia  con ten t ,
t he  cus tomer  se rv i ce  team can
eas i l y  work  ou t  wh ich  k ind  o f  i ssues
are  the  mos t  l i ke l y  to  cause  a
reac t i on  i n  cus tomers .  I t  can  a l so
take  no te  o f  t he  t imes  when  the
need  fo r  cus tomer  se rv i ce  i s  t he
b igges t .   
 
Ge t t i ng  i n fo rma t ion  abou t  you r
compe t i t o rs  f rom soc ia l  med ia  may
pu t  you  in  a  favo rab le  pos i t i on  i n
re la t i on  to  them and  improve  you r
marke t  i n te l l i gence .  You  can  a l so
se t  up  a  Share  o f  Vo ice  compar i son
to  compare  the  vo lume o f  you r
soc ia l  med ia  cove rage  to  tha t  o f
you r  mos t  s ign i f i can t
compe t i t o rs .  Add i t i ona l l y ,  i n  te rms
o f  con ten t ,  t he re  cou ld  a l so  be  a  l o t
to  l ea rn  f rom those  campa igns ,
espec ia l l y  i n  te rms  o f  engagement .
In  marke t  i n te l l i gence ,  i t  i s  no t  on l y
compe t i t o rs  tha t  ma t te r ,  bu t  a l so
cus tomers ,  supp l i e rs  and  the  who le
indus t r y ,  i nc lud ing  impor tan t
s t ra teg i c  themes  and  t rends  i ns ide
an  indus t r y .  
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I ns igh ts  acqu i red  f rom soc ia l  med ia
can  become essen t ia l  i n  an
o rgan iza t i on ’ s  s t ra teg i c  p lann ing
process .  Bo th  marke t ing  and  sa les
func t i ons  a l so  s tand  to  ga in  va luab le
in fo rma t ion  f rom soc ia l  med ia .  As
po in ted  ou t  i n  the  beg inn ing ,  one  o f
the  l essons  fo r  marke te rs  i n  soc ia l
med ia  i s  t o  be  soc ia l  and  l i s ten  more
than  speak .  Marke te rs  can  a l so  t rack
wha t  k ind  o f  an  e f fec t  t he i r  soc ia l
med ia  campa ign  has  on  an  aud ience
and  compare  th i s  to  an  engagement
tha t  a  compe t i t o r ’ s  campa ign
manages  to  genera te .  Sa les  can  be
boos ted  by  f i r s t  mak ing  consumers
aware  o f  t he  b rand ,  then  by
engag ing  w i th  them on  a  regu la r
bas i s ,  and  f i na l l y  by  tu rn ing  the
po ten t ia l  cus tomers  i n to  buy ing
cus tomers .  P lus ,  you  can  ge t  sa les
leads  f rom soc ia l  med ia  -  s t ra igh t
ou t  o f  t ha t  ho rse ’ s  mou th .   
 
I n  add i t i on ,  human  resources  can
u t i l i ze  soc ia l  med ia  to  sea rch  fo r  t he
r igh t  cand ida tes  to  h i re ,  wh i l e  R&D
cou ld  l ook  fo r  i ns igh ts  i n to  wha t  k ind
o f  f ea tu res  consumers  wan t  i n  fu tu re
p roduc ts .   
 
Soc ia l  med ia  has  a  huge  amoun t  o f
i n fo rma t ion  abou t  consumer  i ns igh ts ,
l a tes t  t rends ,  key  i ndus t r y  op in ion
leaders ,  and  a  number  o f  o the r
i ssues  tha t  a re  re levan t  to  dec i s ion -
mak ing  i n  o rgan iza t i ons .  
 
To  conc lude ,  soc ia l  med ia  o f fe rs  a
f resh  pe rspec t i ve  and  in fo rma t ion
tha t  i s  upda ted  da i l y ,  hou r l y ,  and
even  as  you  a re  read ing  th i s  tex t .
You  cou ld  do  worse  than  take
advan tage  o f  i t .  And  have  a  j o l l y
good  t ime  a long  the  way ,  a f te r  a l l ,
i t s  on l y  conversa t i ons !  
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G o t  a ny
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