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Ab o u t  I n f i N I T I  

In f in i t i  Research  i s  a  lead ing

prov ider  of  act ionable  market

inte l l igence  and  adv isory

so lut ions  that  help  global

organizat ions  in  enter ing ,

compet ing ,  and  captur ing

maximum  market  potent ia l .

Our  exper ienced  market

researchers  fo l low  highly

ta i lo red  and  proven

methodolog ies  to  support

c l ients  with  succ inct  answers

for  bus iness  decis ions  in  areas

inc luding  Market  Opportuni ty

Assessment ,  Emerg ing  Market

P lanning ,  Benchmark ing ,

Value -Channel  Analys i s  and

Customer  Segmentat ion .   

 

With  a  team  of  500

researchers  spread  across  four

cont inents ,  we  can  understand

divers i ty  in  loca l  behav ior  and

bus iness  env i ronment ,

overcome  l anguage

complex i t ies ,  proact ive ly

ident i f y  complex  mult i - leve l

regulatory  i s sues ,  and  obta in

high -qual i ty  in format ion  on

pr ivate  companies .  By  us ing

Inf in i t i  as  your  research

partner ,  you  can  supplement

and  augment  your  in terna l

resources  on  a  f lex ib le  bas i s ,

increase  the  product iv i ty  of

your  team ,  and  s imultaneous ly

cut  costs .   

 

Our  researchers  have  extens ive

exper ience  in  deep  dive

custom  research  and

consul t ing  ass ignments  fo r

over  100  Fortune  500

companies  and  numerous

smal l  and  medium -s ized

companies  across  severa l

indust ry  ver t ica l s .  

WE 'RE  A

PASSIONATE

RESEARCH

ORGANIZATION

FILLED  WITH

ZEALOUS

INDIVIDUALS
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C h a l l e n g e s  a n d  N e e d  

Today ,  commerc ia l  organizat ions

typ ica l l y  face  high  uncerta int ies

when  i t  comes  to  analyz ing  the

cur rent  and  future  market  demand

for  the i r  products  and  serv ices .

Budget ing ,  product ion ,  market ing ,

sa les ,  and  other  resource  a l locat ion

needs  usual l y  dr ive  the  decis ion  to

est imate  a  ta rget  market ’s  s ize  and

future  growth ,  espec ia l l y  fo r  new

products  and  serv ices .  However ,  the

pr inc ipa l  chal lenge  faced  dur ing

the  re l iab le  and  accurate

est imat ion  of  market  demand  i s

“data  ava i lab i l i t y ” .  For  many

products ,  market  t ransact ions

between  publ ic  and  pr ivate

commerc ia l  ent i t ies  are  not  publ ic ly

d i sc losed  or  gathered ,  except  by

some  indust ry  assoc iat ions  in

cer ta in  countr ies .   Also ,  emerg ing

markets  usual l y  present  spec ia l

cha l lenges  s ince  secondary  data  i s

unava i lab le  fo r  a  wide  var iety  of

subjects  than  in  deve loped  markets .

These  markets  are  changing  rap id ly

and  are  not  yet  mature .  However ,

the  s i tuat ion  var ies  t remendous ly  in

d i f fe rent  countr ies  and  indust r ies ,

with  very  good  data  ava i lab le  in

some  countr ies ,  but  a lmost  noth ing

in  others .   

Despi te  the  chal lenges ,  market  s ize

est imates  and  fo recasts  are  a

cr i t ica l  component  of  companies ’

s t rateg ies  and  tact ics .  They  can

help  answer  the  key  quest ions  most

companies  have  about  the i r  future

di rect ion  and  s t rateg ies  on  how  to

achieve  the i r  goals .   

 



As  part  of  the  process  of  est imat ing

and  fo recast ing  a  market ,  s t rateg ic

p lanners  usual l y  t ry  to  answer

quest ions  about  the i r  compet i t i ve

env i ronment  such  as :  “what  the

main  growth  dr ivers  and  inh ib i tors ? ”

or  “What  are  the  segment

character i s t ics  and  future

di rect ion ? ”  or  “What  are  the

economic ,  pol i t ica l ,  soc ia l ,

technolog ica l ,  regulatory ,

demographic  and  purchas ing  key

factors  re levant  to  the  market ? ”  

 

This  white  paper  f rom  In f in i t i

Research  a ims  to  i l luminate  the

var ious  cons iderat ions  invo lved  in

market  s iz ing  and  fo recast ing .  

 

The  f i r s t  s tep  in  any  market  s iz ing

and  fo recast ing  task  i s  to  def ine

exact ly  which  product  and  markets

are  being  est imated  and  fo rmulate

the  problem  in  te rms  of  “data

ava i lab i l i t y ” ,  before  proceeding  to

check  on  what  publ i shed

informat ion  i s  ava i lab le  and  what

method  to  use  fo r  market  s ize

est imat ions .  I f  the  ta rget  market

be ing  cons idered  i s  new  to  the

company  and  unfami l ia r ,  there  are

severa l  important  factors  to

cons ider :  

 

•  Indust ry  va lue  cha in  leve l    

•  Indust ry  concentrat ion  leve l    

 

The  second  s tep  af ter  assess ing

“data  ava i lab i l i t y ”  i s  to  determine

the  ta rget  market  “sub -segments ” .

The  complex i ty  of  est imat ing  and

forecast ing  a  market  can  increase

by  severa l  t imes ,  depending  on  the

number  of  segments  and  number  of

segment  l ayers  invo lved .  Di f fe rent

segments  may  warrant  a  complete ly

d i f fe rent  est imat ion  approach ,  due

to  the i r  inherent  nature .  There fore ,

i t  i s  important  to  def ine  what

“ indust ry ”  a  ta rget  market  fa l l s  in to

and  to  understand  the  under ly ing

nature  of  that  indust ry  and  i t s

dynamics .  
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M a r k e t  S iz i n g  a n d  

F o r e c a s t i n g  a s  P a r t  o f  

S t r a t e g i c  P l a n n i n g  

P r o c e s s

Recent ly ,  increased  dynamism

has  been  observed  in  many

markets  where  there  had

prev ious ly  been  l i t t le  change .

The  causes  fo r  th i s  are  var ied ,

but  usual l y  re late  to  technology

advances  and  the  rap id  r i se  of

deve loping  countr ies  e i ther

int roduc ing  new  compet i t ion  or

creat ing  new  markets  -  or  both .

These  factors  have  led  to

increas ing  magnitude  and

f requency  of  changes  and

forecast ing  uncerta inty .     

 

Futur i s t  too ls  are  in  greater

use ,  such  as  scenar ios ,  or

dynamic  fo recast  models  t ied

to  f requent ly  updated  fo rward

macro - ind icators .  

 

In  th i s  context ,  a l though  the

ro le  of  market  s iz ing  and

forecasts  as  a  cr i t ica l  market

inte l l igence  input  in to  the

st rategy  fo rmulat ion  process

has  not  changed ,  rea l i z ing  the

fact  that  fo recasts  cannot

remain  s tat ic  fo r  an  extended

per iod  of  t ime  has  led  to  a

more  f requent  and  cont inuous

rev iew  of  a l l  re levant  market

inte l l igence ,    

"KNOWING  THE  SIZE

OF  THE  MARKET  IS

FUNDAMENTAL  TO

ANY  STRATEGIC

BUSINESS  OR

MARKETING  PLAN . "
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G o t  a ny

Q u e s t i o n s?
Reach  out  to  us  here :    

 

https : / /www . in f in i t i research .com /conta

ct -us  
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