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Ab o u t  I n f i N I T I  

I n f i n i t i  Research  i s  a  l ead ing
p rov ide r  o f  ac t i onab le  marke t
i n te l l i gence  and  adv i so ry
so lu t i ons  tha t  he lp  g loba l
o rgan iza t i ons  i n  en te r ing ,
compe t ing ,  and  cap tu r ing
max imum marke t  po ten t i a l .  Our
exper ienced  marke t
researchers  fo l l ow  h igh l y
ta i l o red  and  p roven
methodo log ies  to  suppor t
c l i en ts  w i th  succ inc t  answers
fo r  bus iness  dec i s ions  i n  a reas
inc lud ing  Marke t  Oppor tun i t y
Assessmen t ,  Emerg ing  Marke t
P lann ing ,  Benchmark ing ,
Va lue -Channe l  Ana lys i s  and
Cus tomer  Segmenta t i on .   
 
W i th  a  team o f  500  researchers
sp read  ac ross  fou r  con t inen ts ,
we  can  unders tand  d i ve rs i t y  i n
loca l  behav io r  and  bus iness
env i ronmen t ,  ove rcome
language  comp lex i t i es ,
p roac t i ve l y  i den t i f y  comp lex
mu l t i - l eve l  regu la to ry  i ssues ,
and  ob ta in  h igh -qua l i t y
i n fo rma t ion  on  p r i va te
compan ies .  By  us ing  In f i n i t i  as
your  research  pa r tne r ,  you  can
supp lemen t  and  augmen t  you r
in te rna l  resources  on  a  f l ex ib le
bas is ,  i nc rease  the  p roduc t i v i t y
o f  you r  team,  and
s imu l taneous ly  cu t  cos ts .   
 
Our  researchers  have
ex tens i ve  exper ience  in  deep
d ive  cus tom research  and
consu l t i ng  ass ignmen ts  fo r
ove r  100  Fo r tune  500
compan ies  and  numerous  sma l l
and  med ium-s i zed  compan ies
ac ross  seve ra l  i ndus t r y
ve r t i ca l s .  
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MAR K E T  R E S EAR C H  I N D U S T R Y :  O v e r v i ew

Whi le  AI  and  VR  may  sound  l i ke  a  th ing  o f
sc i - f i  mov ies ,  i s  i t  ac tua l l y  bene f i c ia l  i n
rea l -wor ld  app l i ca t i ons  and  i s  rap id l y
tak ing  ove r  the  way  bus inesses  func t i on  i n
today ’s  wor ld .  Fac to rs  such  a re  these  a re
revo lu t i on i z ing  the  f i e ld  o f  market
research .  Acco rd ing  to  a  recen t  su rvey ,
the  marke t  research  i ndus t r y  i s  expec ted
to  g row exponen t ia l l y ,  t o ta l i ng  ove r  a  $100
b i l l i on  by  2020 .  T rans fo rmat ions  i n  the
marke t  research  i ndus t r y  a re  happen ing  a t
an  exponen t ia l  ra te  today ,  mak ing  i t
essen t ia l  t o  embrace  i t  be fo re  mach ines
take  ove r  th i s  p rocess  en t i re l y .  
 
The  marke t  research  i ndus t r y  i s  one  o f  t he
few indus t r i es  tha t  has  g rown  s tead i l y  ove r
the  pas t  f ew  years .  Bu t  t he  ongo ing
innova t ions  have  the  po ten t i a l  t o
d ras t i ca l l y  improve  the  revenue  in  the
fu tu re .  Hav ing  sa id  tha t ,  2020  i s  expec ted
to  be  a  c ruc ia l  yea r  fo r  p laye rs  i n  the
marke t  research  i ndus t r y ,  g i ven  the
cu r ren t  l eve l  o f  mone ta ry ,  macro ,  and
economic  uncer ta in t y  wor ldw ide .   
 
Organ iza t i ons  w i l l  w i tness  a  t remendous
sh i f t  i n  the  way  the i r  bus inesses  func t i on .
Marke t  l eaders  w i l l  engage  w i th  p r imary
and  secondary  research  o rgan iza t i ons  to
ob jec t i ve l y  unders tand  and  s tudy  the  key
d r i ve rs  o f  t he i r  evo lv ing  supp ly  ne twork ,
macro  dynamics ,  and  the  compe t i t i ve
landscape .  
 
Wha t  exac t l y  shou ld  o rgan iza t i ons
opera t i ng  i n  the  marke t  research  i ndus t r y
expec t  i n  the  yea rs  to  come?  Read  on  to
ga in  i n -dep th  i ns igh ts  i n to  the  t rends  you
w i l l  have  to  wa tch  ou t  f o r .  
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W h a t  a r e  t h e  t r e n d s  a n d  

c h a l l e n g e s  i n  t h e  m a r k e t  

r e s e a r c h  i n d u s t ry  i n  2020?

As  a  resu l t  o f  t echno log ica l  i nnova t ion
and  soc ia l  change ,  the  marke t  research
indus t r y  i s  se t  t o  face  new t rends  and
cha l l enges  in  the  coming  yea rs .  Our
marke t  research  exper t s  have  cu ra ted
a  few t rends  tha t  a re  expec ted  to
shape  the  fu tu re  o f  t he  marke t
research  i ndus t r y :   
 
The  r ise  o f  mobi le  research  
 
Severa l  marke t  researchers  a re
s ta r t i ng  to  ge t  t he i r  hands  on  mob i l e
genera ted  i n fo rma t ion  and  a re  app ly ing
ins igh ts  de r i ved  f rom i t  t o  shape  the i r
marke t i ng  dec i s ions .  I n  such  an
env i ronmen t ,  hyper - ta rge ted  messages
and  mob i le  genera ted  da ta  a re  key  to
success ,  enab l i ng  h ighe r  cus tomer
re ten t i on  ra tes .  A l so ,  marke t
p red ic t i ons  sugges t  t ha t  i n fo rma t ion
genera ted  g rowth  w i l l  i nc rease
man i fo ld  ove r  the  nex t  f ew  decades ,
lead ing  to  an  i nc rease  in  da ta
exp los ion  o f  wh ich  the  mob i l e  p la t fo rms
fo rm a  ma jo r  pa r t .  
 
Socia l  media  l i s ten ing  
 
Lead ing  compan ies  a re  repos i t i on ing
the i r  soc ia l  med ia  teams  in to  tech -
d r i ven ,  h igh -p ro f i l e  spaces  s igna l i ng
the  s t ra teg i c  impor tance  o f  soc ia l
med ia  p la t fo rms  fo r  bus iness
o rgan iza t i ons .  
 
 

"One  thing  that  we

can  expect  to

happen  in  the  f ie ld

of  market  research

in  2020  i s  the

accelerat ion  of

technological  t rends

that  wil l    impact

market  research

methodologies . "
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Data  automat ion  technology  
 
Owing  to  the  p ro l i f e ra t i on  o f  marke t
da ta  l ead ing  i ndus t r y  p laye rs  co l l ec t
su f f i c i en t  i n fo rma t ion  to  suppor t  t he i r
marke t  dec i s ions .  Eve r  so  o f ten ,  t he
co l l ec ted  marke t  da ta  i s  undec ipherab le
and  una t ta inab le ,  bu t  w i th  da ta
au tomat ion  techno logy  i n  p lace ,
bus inesses  can  now ga the r ,  ana lyze ,
and  s to re  da ta  e f f i c i en t l y .  
 
Impact  o f  b ig  da ta  
 
B ig  da ta  ho lds  a  good  chance  o f
becoming  the  marke t  research
indus t r y ’ s  te rm o f  t he  yea r  ow ing  to  i t s
impac t  on  marke t  research  accu racy .
A lso ,  w i th  the  sh i f t  t oward  d ig i t i za t i on
looming  ove r  the  marke t  research
indus t r y ,  compan ies  a re  po ised  to
w i tness  the  genera t i on  o f  mass ive  da ta
se ts  due  to  wh ich  one  can  expec t  a
su rge  in  the  use  o f  b ig  da ta .  
 
 
So,  what  cou ld  we  poss ib ly  expect
f rom the  market  research  indust ry  in
2020?   
 
The  en t i re  p rocess  o f  marke t  research
w i l l  be  more  a f fo rdab le ,  f as te r ,  and
be t te r  desp i te  the  common be l i e f  t ha t
techno logy  wou ld  fu r the r  comp l i ca te
such  p rocesses .  Tech-d r i ven
methodo log ies  tha t  use  A I  and
advanced  ana ly t i cs  w i l l  be  adop ted  by
marke t  research  o rgan iza t i ons ,  who  w i l l
l eve rage  i t  t o  the i r  advan tage  by
comb in ing  da ta  sou rces  to  syn thes i ze
mean ing fu l  i ns igh ts  fo r  t he i r  c l i en ts .  
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G o t  a ny  

Q u e s t i o n s?
Reach  out  to  us  here :    
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